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Performance by channel
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Label Performance

No data available for the specified period and channels selected

Content performance Y 1 filter



DATE ¢ POSTS LIKES
8 Jun Looking for a spot to grab lunch this wee... 6
9:27 AM © Glasgow City Innovation
1Jun Glasgow at night is very much giving mai... 15
5:23 PM Glasgow City Innovation
29 May o A few of our staff were able to celebrate ... 15
10:26 AM Glasgow City Innovation
Reels performance
POSTS ¥ VIEWS REACH AVG. SKIP RATE AVG.
12 5,63K 347,42 66,43%
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Glasgow City Innovation
5Jun 4:59 PM

Such a beautiful spot to catch
a sunset over Glasgow. &
—

Story performance

gomon Glasgow City Innovation
25 May 9:46 AM

The @wilsonstreetpantry is open 7 days

a week, serving up delicious breakfast...
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Glasgow City Innovation
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22 May 812 AM

Send this to someone you want to get a
little treat with this weekend! @+ #= §
LR .

ENGAGEMENTS

REPOSTS ENGAGEMENT RATI
9 8,64%

0 7146%

0 8,79%

1 10,18%

Y 1filter

ENGAGEMENT RATE (REACH)

6,02%

Glasgow City Innovation
15 May 11:51 AM

Did you know a new independent
bookshop has opened in the city cent

Y 1filter


https://www.instagram.com/p/DZUeGsAF1Ow/
https://www.instagram.com/p/DZDTEQODWLi/
https://www.instagram.com/p/DY607JjDVpw/
https://www.instagram.com/p/DYe8ygLDdoC/
https://www.instagram.com/p/DYFE4jsF3_a/
https://www.instagram.com/p/DX6ldoBl86T/
https://www.instagram.com/p/DXzE4Odlwvu/
https://www.instagram.com/p/DXo6Czpl5LW/
https://www.instagram.com/p/DXgujIGl2Xb/
https://www.instagram.com/reel/DZNjd1uIOyX/
https://www.instagram.com/reel/DYwdEvmD5a4/
https://www.instagram.com/reel/DYojw2LCauV/
https://www.instagram.com/reel/DYW7WZMjylI/

POSTS REACH AVG. ¥ IMPRESSIONS COMMENTS TAPS FORWARD TAPS BACK EXITS RATE

3 1,5K 4,59K 0 370 39 2,65%
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https://www.instagram.com/reel/DYMer73jF4F/
https://www.instagram.com/reel/DXv7zeRNtmr/
https://www.instagram.com/reel/DW86LNvDMrQ/
https://www.instagram.com/reel/DWgU2bKGr1F/
https://app.falcon.io/
https://app.falcon.io/
https://app.falcon.io/

Engagements by Profile

Channel

Glasgow City Innovation

Reel engagements
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286

Story engagements
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4100%

ElE United Kingdom 1,54K
== India 42
&5 United States 42
[l Canada 13
[ China 13

Photo or video engagements

382 v-2%

382
v-2%

Paid engagements

N/A



